
Sponsorship Deck
Cricket For Change

High Visibility 
High Trust
ALIGNED WITH UN SDGS & GLOBAL
IMPACT STANDARDS
SPORTSFORDEVELOPMENT 
SOCIAL ROI AMPLIFIED



The Curtain
Raiser Press
Conference in
Delhi set the
ball rolling...
JUNE 2025



The Mumbai Pres
Conference saw a
historic collaboration for
impact - Maharashtra
Police came on board.
JUNE 2025



Inaugural matches
launched with
Maharashtra Police,
tackling drug addiction
head-on.
TRUST IN THE BRAND IS ESTABLISHED

CONFIDENCE AMONG CITIZENS
INCREASED

BRAND VALUE RISES



Gali Mohalla Cricket LeagueGali Mohalla Cricket League  
Maximise Impact - Sponsorship OptionsMaximise Impact - Sponsorship Options

Y O U R  B R A N D  =  F O R C E  F O R  G O O D



Gali Mohalla Cricket LeagueGali Mohalla Cricket League Maximise Impact - Sponsorship Options Maximise Impact - Sponsorship Options

Match Sponsorships: 
In-field branding (banners, scoreboards), player jerseys, on-ground activation.
Online Sponsors: Digital ads on GMCL website, social media (Insta/FB), live match streams. 
Food Partners: Exclusive catering rights, branded refreshment zones. 
Merchandise Partners: Co-branded jerseys, bats, accessories. 
Media Partnership: Co-produced documentaries, press coverage (suggested).

Suggested, Discuss with your GMCL engagement partner.



Gali Mohalla Cricket LeagueGali Mohalla Cricket League Maximise Impact - Sponsorship Options Maximise Impact - Sponsorship Options

Visibility Opportunities



Gali Mohalla Cricket LeagueGali Mohalla Cricket League
Alignment with Global GoalsAlignment with Global Goals

Tackles
India’s Core
Youth
Challenges:

DRUG ADDICTION, LACK OF
ACCESS, DROPOUT RATES
SKILL GAP, UNEMPLOYMENT

Aligns with
SDGs:

SDG 3 (HEALTH & WELL-BEING)
SDG 4 (QUALITY EDUCATION VIA
SCHOOL ALLIANCES)
SDG 8 (DECENT WORK &
ECONOMIC GROWTH)
SDG 10 (REDUCED INEQUALITIES)

Sport as a
Behavioural
Tool:

REDUCES AGGRESSION, BUILDS
TEAM SPIRIT
PROMOTES DISCIPLINE,
ASPIRATION, HEALTH



Gali Mohalla Cricket LeagueGali Mohalla Cricket League
Measuring What Matters: SocialMeasuring What Matters: Social
ROI FrameworkROI Framework



Gali Mohalla Cricket LeagueGali Mohalla Cricket League
Why Partner with us?Why Partner with us?

Brand
Visibility
with
Purpose:
NATIONAL GRASSROOTS
RECOGNITION + ASSOCIATION
WITH INCLUSIVE GROWTH

Mission-
Aligned
Deployment:
YOUR CSR FUNDS DIRECTLY POWER
TEAM FORMATION, EQUIPMENT,
TRAINING, WELLNESS, AND
DEVELOPMENT

High Social
ROI:
₹1 INVESTED = EXPONENTIAL RETURN
IN YOUTH EMPOWERMENT, CRIME
REDUCTION, AND ECONOMIC
ACTIVITY

Customised
Integration:
VISIBILITY AT REGIONAL/STATE
LEVEL, CO-BRANDED PROGRAMS,
EMPLOYEE VOLUNTEERING
OPPORTUNITIES

Best Practice
Emulates Google’s CSR partnerships, linking social impact to brand equity.



Scalable Ecosystem — replicable across India, adaptable
in South Asia
Operational Transparency — monitored with tech-based
reporting & third-party audits
Guided by Experts — led by a coalition of educationists,
impact investors, and grassroots changemakers
Institutional Linkages — Schools, colleges, NGOs, spiritual
and civic organizations
Built for India’s Demographic Dividend — unlocking the
power of Bharat’s gallis and mohallas

Gali Mohalla Cricket LeagueGali Mohalla Cricket League
Why Partner with us?Why Partner with us?



CSR Partner for a StrongerCSR Partner for a Stronger
TomorrowTomorrow

🎗️  F U N D I N G  F O R  T E A M S ,  K I T S ,  T R A I N I N G  &  H E A L T H
M O D U L E S
🎗️  S U P P O R T  I N  C A P A C I T Y  B U I L D I N G  A N D  S O C I A L
A U D I T  S Y S T E M S
🎗️  L O N G - T E R M  P A R T N E R S H I P S  W I T H  A  C O - O W N E D
V I S I O N  O F  Y O U T H  U P L I F T M E N T

CSR Opportunity: Fund GMCL to empower youth,
champion equity, and drive prosperity. 
Next Steps: Schedule a call to explore tailored CSR
partnerships. 
Impact Commitment: Annual Social ROI Report, co-
branded campaigns, and community events. 

Pilot Partnership: ₹50 Lakh for
50 matches → Scale to 5 states.

Next Steps:
1.Sign MoU with Satkarmic

Mission spiritual
endorsement

2.Launch with national press
conference



GLOBAL MIDDAS 
CAPITAL

Om
Tat
Sat

Om
Tat
Sat
THE SATKARMIC MISSION

EcosystemEcosystem
E C O S Y S T E M :  P R I D E  A C A D E M Y  ( T R A I N I N G ) ,  S A T K A R M I C  M I S S I O N
( S P I R I T U A L  G U I D A N C E ) ,  I N D I A  B L O C K C H A I N  A L L I A N C E  ( T E C H ,
D I G I T A L  T R U S T  C O N V E R G E N C E ) .  

G A L I  M O H A L L A  B O X  C R I C K E T  L E A G U E :  1 0 - O V E R ,  T E N N I S - B A L L
M A T C H E S  O N  B O X  C R I C K E T  T U R F .  E N G A G I N G  L O C A L
C O M M U N I T I E S .  
P R I D E  A C A D E M Y :  E X C L U S I V E  T R A I N I N G  P A R T N E R ,  C O A C H I N G
2 , 0 0 0  Y O U T H  I N  2 0 2 5 ,  F O S T E R I N G  R E S I L I E N C E  A N D  T A L E N T .  
S A T K A R M I C  M I S S I O N :  S P I R I T U A L  G U I D A N C E  F O R  Y O U T H
E M P O W E R M E N T ,  C O M B A T I N G  A D D I C T I O N .  
S P O R T S T E C H :  A N A L Y T I C S ,  L I V E  S T R E A M I N G ,  A N D  B L O C K C H A I N
F O R  T R A N S P A R E N T  T I C K E T I N G / M E R C H A N D I S E .



GLOBAL MIDDAS 
CAPITAL

www.gmcricketleague.com

https://gmcricketleague.com/


Social ROI
MINDMAP


